ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

A MIKPEZ & MNMOAY MIKPEZ ENMIXEIPHZEIZ

H emyeipnon MAPT NMANTZIOZ - EYZTP ZANOOYAHZ KAI ZIA OE nou €dpeuel otnv nepipepeia KENTPIKHZ MAKEAONIAX
evTaxobnke ortn 0paon «EpyaAeiodnkn AvTaywvioTiKOTNTAc» npournoAoyioyou 400 ekaTt. Eupw. H dpdon oTtoxelel
oTn BEATIiWON TNG AVTAYWVIOTIKOTNTAC TWV MIKPWV KAl MOAU HIKPWV EMNIXEIPNOEWY, €NEVOUOVTAC OTOV NAPAYWYIKO
EKOUYXPOVIOUO TOUC, TNV UIOBETNON CUOTNNATWY Tunonoinong & nioronoinong, kabwc kal oe branding kar yn@iakn
NPOBOAN.

O ouVvoAIkOC NpoUnoAoyiouoc TNG enevduong ival 199.700 € sk Twv onoiwv n dnuocia dandavn avepxeral oc 99.850 €
Kal ouyxpnuartodoTeitalr and Tnv EAAAda kai To Eupwnaikdo Tapeio Mepipepeiakng Avantuéng tng Eupwnaikng

'‘Evwong.
To enIXEIpNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoigital, nepiAagpavel enevoUOEIG

OTIG NAPAKATW KATNYOPIEG:
v MnxavnuaTta - EEonAionog

ME£o® TNG CUHHETOXNG OTNn Apdaon, n eniXEipnon NETUXE:

v BEATIWON TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoPopiag TG

v/ gvioxuon TnG eEWOTPEPEIAC

v ENEKTAON TNG AYOPAc WE TN NpooBnKkn VEWV NPoiovTWV & UNNPECIOV
v €Eao@AAion uwnAOTEPNC NoIOTNTAC NPOIOVTA & UMNPETIEC

v au&non TnNG NnapaywyikotTnTac & BeATiwon AsIToupyikwy d1adiKaoiwv
v/ gvioxuaon Tng eNIXEIpnUATikKOTNTAG

v dnuioupyia / diaTApnon nNoloTIKwV BECEwV epyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUOnKe n €nixeipnon anopePovTac opeAN TNV avTaywvioTIKOTNTA TNG XWPAC KAabwg

KAl oTNV TOMIKN OlKoVoia.
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* 5k ANAMTYZHE KAI ENENAYZEQN ==
EIAIKH FPAMMATEIA AIAXEIPIZHE : : ’
MPOrPAMMATQN ETMA & T: avantun - epyacia - alAnAeyyun

EIAIKH YIMHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaikn 'Evwon
Eupwnaiké Tapeio
MNepipepetakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



